


FAMILY BUSINESS
Taking its name from the Port Phillip bay close to its head office, Corio Waste 
Management (CWM) this year celebrates its 21st birthday. Here is CWM at a 
glance:

 Owned by the Geelong-based Dickens family – CWM specialises in the collection, 
treatment and disposal of solid, liquid and other waste types, including hazardous 
materials.

 Employs more than 60 people – CWM has a fleet of 45 vehicles and performs 
10,000 waste and recycling collections each week.

 Serves more than 1,600 customers – CWM operates across the Surf Coast, Corio 
Bay area, and Melbourne’s west and south-eastern suburbs from depots in Geelong, 
Altona North and Dandenong South.

 Operates an alternative waste treatment facility – CWM’s unique organics 
resource recovery facility in Shepparton, operated by its subsidiary, Western 
Composting Technology, processes green, commercial food and industrial organic 
wastes.
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SERVICE CAPABILITY
CWM has expanded its capabilities as a diversified waste services business. Waste 
services include:

 Solid waste collection services – Bin hiring, solid waste and recyclable collection, solid 
hazardous waste collection (e.g., asbestos), nightsoil collection and solid waste haulage 
(short-haul).

 Liquid waste collection services – Organic waste collection, soil and sludge collection, 
oils collection, grease trap collection and other liquid waste collection services.

 Sanitary and washroom products and services - Wholesales a range of washroom 
cleaning and maintenance materials and supplies and hygiene products and provides 
sanitary and clinical waste collection and disposal services.

 Waste treatment and disposal services - Treatment and disposal of solid, liquid and 
other waste types (including hazardous waste) and operating alternative waste treatment 
facilities.
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SOCIAL IMPACT
CWM is committed to supporting local businesses and organisations and doing 
its part to address long-term, entrenched, placed based disadvantage in the 
G21 Region. In the last twelve months, CWM has:

 Signed the GROW Compact – Measured the social value of its purchasing 
decisions, identified training and employment opportunities for job seekers from 
target areas, and investigated the allocation its expenditure with local suppliers.

 Collaborated with social enterprises and not-for-profit businesses  – Supported 
not-for-profit businesses G-force and Karingal and social enterprises Encompass, 
Northern Futures and Whittington Works Alliance to strengthen employment and 
training opportunities for targeted job seekers.

 Identified employment opportunities for job seekers from target areas – 2 
people from the target area of Whittington and 1 job seeker with a disability have 
been employed in this financial year to date.
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13 
People

$2.4 
Million

PERFORMANCE
LOCAL AND SOCIAL 
OUTCOMES
Employs 13 people from target areas 
Corio, Norlane and Whittington (25% 
of total workforce). 

Invested $2.4 million in the G21 
region (financial year ending 30 June 
2015). 
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INFLUENCING THE SUPPLY CHAIN
Barwon Water is Victoria’s largest regional urban water corporation, with an 
operating expenditure of $79 million in FY2016. Barwon Water has influenced 
the supply chain by:

 Aligning internal processes with organisational values  – Barwon Water, an 
inaugural GROW Compact signatory, has made a commitment to the GROW 
philosophy. This has changed how it perceives value from its suppliers.

 Leveraging relationships to achieve positive social outcomes – Barwon Water 
outsources its maintenance services to Programmed Facility Management. Barwon 
Water clearly communicated their social performance objectives to Programmed 
Facility Management.

 Delivering value and advocacy for customers  – Programmed Facility 
Management used this knowledge on advocacy and perception of value to initiate 
changes in its own supply chain, for example - engaging CWM to provide waste and 
sanitary and washroom services at Barwon Water sites.



STAY IN CONTACT WITH US:

FOLLOW US ON 
SOCIAL MEDIA

1300 267 4696

contactcentre@coriowm.com.au

www.coriowm.com.au


